Value Creation Story

Value Creation Process Founding Philosophy : “BI-MI-KYU-SIN”

At S&B Foods, we have identified the issues of high importance (materiality) in the external environment
that surrounds our businesses. Based on an awareness of these issues, we have formulated the Third
Medium-Term Business Plan to realize our vision. We will invest various forms of capital in achieving this
plan and link it to a range of outcomes by creating value throughout the value chain.
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® Chibikko Marathon (S&B’s Original Marathon Event for
Kids) finishers: Cumulative total of 1.53 million people
® Sales offices: 21 offices in Japan, 4 offices abroad

*For the final year of the Third Medi-
um-Term Business Plan (FY2025)

Natural capital
® Spice and Herb, the Earth’s Blessing
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https://www.sbfoods-worldwide.com/discover/value_creation.html#promotion

